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Mrs Cheryl Edwardes; Mr Fran Logan

GOVERNMENT DEPARTMENTS AND AGENCIES, ADVERTISING, PRINTED INFORMATION AND
PUBLIC RELATIONS BUDGET

1475. Hon. C.L. Edwardes to the Parliamentary Secretary to the Minister for Agriculture, Forestry and
Fisheries; the Midwest, Wheatbelt and Great Southern

For each department or agency under the Minister’s responsibility, what is the total 2001/2002 budget for-

(a) advertising (television, print and radio);
(b) pamphlets, brochures, bulletins and other forms of printed information, excluding annual
reports and ‘in-house’ bulletins; and
(©) public relations and events management?
Mr LOGAN replied:
Department of Agriculture
(a) Budget estimates for advertising in 2001/2002 are $197,800. Advertising requirements are
managed within corporate, program and project budgets in accordance with approved business
plans.

(b) The 2001/2002 expenditure is estimated to be $807,200 based on year-to-date figures

(© The Department of Agriculture Public Affairs unit carries a total budget of $645,000 that
covers corporate public relations and event management activities. Programs and projects also
contribute to these activities during the year in accordance with approved business plans.

Department of Fisheries
(a) $294,000
(b) Approximately $275,000
(c) $107,512
Forest Products Commission
(a) $75,643
(b) $34,800
(c) $179,500

Mid West Development Commission

(a) $10,780
(b) $19,500
(c) $11,850
Wheatbelt Development Commission
(a) $14,000
(b) Nil
(c) Nil
Great Southern Development Commission
(a) $10,500
(b) $6,242

(¢)  Nil
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